SMBRAR—I Y= XLIZEITEHRY—ERIA T4, BREH &
TEIERIOREESICET 2T

PR At *ok
FARE] 75 Skrx

hEx

BHIAR =Y A R ML > TRV ZL OBELZEST D720, BEIES O 0SIE, >FE D
V—URANELZEDDLEDA XY NEPOFEL 72D, AT, #—5 v MiGEZAECT 22T &
MR~ —0T 4 VIR R FEET D 2 LIS TE D, £ BRI E OB AZN L A 2 IR TENT
TR RS E L, ZOEELITATERO—21F, —E 27 AV T 1 TH DR, @A%ﬁﬁﬁfhé%
LR TR—= = A LB TIEZEN S DBURMEIZ DWW T O+ 72 mHE e S Tuneyy, & 2 TR
O EINT, BIRAR—Y— 1 XANZBT HEfEN R — A7 4V 7 4 2 ET D RELZ MRS L, ¥
—7 N e BT AT a VNCKDBBNHAR—Y— Y A OV —ERT AV T ¢ W, BEIOYT
BEXOBRENECOWTHRIIEZ A BT D 2 L ThoTz, AR, BB L OB E T AR—Y
AR "BMEERGRE LicA v —Fy MBI L D —E A7 4 U T ¢ REOEHEMER L O 40T
iz1T72 -7z (n=1764), D%, ERERTHLWEE SHIRAR—Y A0 MERE, Y—U XAl
SR, AT . ATEER (fXy MTEIEK, V—U X2TEIEK) & OBEMEICRBWCEERE (44
LAT cn=2317) LHEERE A5l i n=447) (I8, KT 2L OREMEOMEE AT T, £D
o N R YO (VAT 5% N 18@TQI¥A50%5%Eﬁé%mmxf~//~JXA%~tx7ﬁ)7
4RU“L%bVC1—ﬁﬁHbiU\%é@b>ZbE%ﬁ_@%ﬂ 281(ET—£B SRMR = .05, RMSEA = .05),
Flo, KRR & OBREMEIZ IV TIRGEZ T2 o 7o iR, A ERREIE 44 LA T O3 7003 x2/df=1.95,
CH:B9ERMR—WSRM$M.0645ﬁui®#/7w#2Mﬂ2$lCH:8&SHWLn%\
RMSEA = .05 ZZNEN0R L, fE SRR L CIEO B2 M+ ER AR ET 5 Z LN TE 7, KR
FERBIZIXIEOREZ TS o7 a2 4V 7 =Y — U XAEE (y=.24,p<.001) ), &
i A N MTENER (B=.13,p<.05) | OBELEMESFTEERE TITIEOREL KIFTZ LA LN E
ol

AWGEERIT, =Ty b - BT AT =2 a U K DB AR =Y — 1 2 NOBMRZTRD 5 b
DThole, TAUL, =TT 4 VIS ENFENCERTE 22 L &0 | [AEPMES) (AT 5
EToOEBRPIEIEEI NS,

F—T—F: BMBIAR—YY—) XL, HY—ERIFYY T+, BEERE TBER

*  BINFPERT T920-1392 414 IR TARAT 10
wk R KRB AR — Y BAZEE T202-0021 BALERVE B BAR AL 2-7-5
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Service Quality, Satisfaction and Behavioral Intention

in Participating Event Sport Tourism

Masaya Muneda * **
Hirotaka Matsuoka***

Abstract

It is critical for hosting organizations to attract sport tourists who are participants from outside of the
hosting city. Segmenting and targeting the sport tourists (e.g., ages, genders, etc.), furthermore, enables
event managers to leverage effective marketing strategies. One of the key antecedents is ‘service quality’,
however, very limited research in participating event sport tourism which includes mixed dimensions
has examined the role of service quality. The purposes of this study were to (1) develop and test service
quality scales in participating event sport tourism and (2) examine the relationships between service
quality, satisfaction, and behavioral intention by the target segmentation (i.e., younger than 44 ages and
older than 45 ages). Data were collected through an online questionnaire for participants in various
sporting events with accommodation and tourism (n = 764). Results of confirmatory factor analysis
indicated that model fit was an acceptable level for a total of 50 items with 18 factors in 7 dimensions
(x?/df = 1.89, CFI = .91, SRMR = .06, RMSEA = .05). The Structural equation modeling demonstrated
acceptable fits for both younger group (n = 317; x*/df = 1.95, CFI = .89, SRMR = .06, RMSEA = .06) and
older group (n = 447; x*df = 1.89, CFI = .91, SRMR = .06, RMSEA = .05). The results showed that
various service quality on sporting event and tourism significantly had the positive effects on
satisfaction with event and tourism. In older group, accommodation quality was significant to
satisfaction with tourism (y = .24, p < .001) and overall satisfaction had a positive effect on behavioral
intention to event (B = .13, p < .05). In younger group, though, there was no significance on the
relationship between accommodation quality and satisfaction with tourism, and overall satisfaction and
behavioral intention to event. The findings provide suggestions for managerial implications and future
research in participating event sport tourism.

Key Words : Participating Event Sport Tourism, Service Quality, Satisfaction, Behavioral Intention
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1. [ZL&HIZ

BnREHOT 3 —F% 7« T =07 NADNEIME
D5, BIAR—Y AR MZE-T, BE
DEFHIET/FRE CH D, TOAR—Y A X b
=R AR Rt it a1 4 AN T ) |
Fh 0D ENREPNER L7125, TDA
A=Y —U A ML, BEEIDBEE B AEE
SNDFAHNE CAR—NEENISINT 5 Z & 2 HIY
12, AR—YLSNOBDHATEN A REIR B & e 72 <

EHALL BET A8 L EFE S (- 5711, 2002) |

Bt Z W T EHE /A —7 y h e 7D, S HIT,
2012 % B =T C T A —F T T = 7 KA
IMERNZ S HHEFE L AE LN Y o EEE e 7 A
VDI ET GRIAR—YHE, 2017), AR—Y
AR N B LU T D ~—7 T ¢ > VG
ODERMEZ T Z N TELEEX D,

BNFIATR—Y A R N OFEE T D AR—Y Y —
U A NOFHIERH A7 0 2 ICHIERITEN L, T
SRS B L, ZOEBELETERO—DI, W
—BERXIF VT 4 THs (Brady et al., 2006; Cronin
& Taylor, 1992; Cronin et al., 2000), A7R—fElIZ
BILYV—ER7 AV T AR TE, —ER
i ERHIE R 2 2 T — B A LI — AT
L7 a5 (Tsuji et al., 2007; Yoshida &
James, 2010), ZMBLAR—Y Y — U XA 5
—ERI7 AV T AT, KV EARIRER CH D
IZHD BT, BERIZR KIE - ST
720 (Kouthouris & Alexandris, 2005; Romiti &
Sarti, 2016), Tsujietal. (2007) <> Yoshida and
James(2010) 5 DEEGGICESE | AR—Y A X hD
P—EAWERHMIE R 27— A V=1 X LD
P AWERHIER & O — e A & LRI
b LT a5 72— 2 7 AU 7 ¢ REEZBHFRET
HZ LT, = RFEA L VBRIZT 5 2 & T
HEBZD,

& 2 CAMRED Tl & U CallEa s i AR
— = AL —ER7 AV T ¢ REOR% B
(2, et Comtdids, ERHERE, F%T =
7)) BIOEEAGE (ERHGRER L0 7 —
Fv M) EAT7eoTc, FORER, T oD MRk
BES. 19 O FAIRT-, 52 AR S, —EDE
FEMERS KOS TE 72 b o0, K —ffbas
FIREZR R A BT 2 72O IR NETH D &
A L7z,
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2. B

= 2 TABE TR, BIRAR—Y Y — 1 X AZE
RGN — R 7 AV T ¢ ZRET D REEZ R
BaEtl, #—7 v k-7 A T—2 a3 AL DB
BIAR—Y Y=Y A NOYP—ER7 AV T ¢ T,
B L O TEE ORSEM VTR Z B BN T 5
ZEEEMET D,
3. A&
31 RF—ILFz vy

TAGTHAIZ > TRk SV RIZ D T-T FHBE 4%
1TV, T K- TR SNW-EE R & 5
AR=Y XY A L S OFMZIT L2 NERIZSHED
T T o T, £0%, 8RB L UBDLE -7
AR AR NBME R E LicA 2 —F > b
A (0=764) 12X > CREDEEMERL LU 4L
R Lo, AEMPEEE, 7 BEEEHTOY » 71— R
FETL i RONZYTUEED~T7 B Y TUIELARY
&k o TRHliS 7z, REOKEHIIBWTIL, M
[N+%3#7 (Confirmatory Factor Analysis : CFA) %
AWCTREETLOT — X ~OAEE MR LT, £
7= SRy (Average Variance Extracted : AVE)
FERE S EFEME (Composite Reliability : CR) 72 & dD
BT 0 IRAYZES M, FRBIRY 2 M K OB
DFRRIEAA TR > T2,

3.2 ETILFIVY

FEREIR Tl HllEE SIRAR—Y A~ Nl
JEEESIEH, Y—U ALGEE 3THE, MATHEE 1
HH) ., A2 MTEIEX F2IEX 1HE, A~
MEEEX 1HR) Y — U X278 (FEGEX 1 HE
V= ZLHEEE 1 HA) R & OB 2 fEE L
2o KIF-Z & OBBEME ORIV TR, oHdEE
38T (Structural Equation Modeling : SEM) % >
Too B=0y b BT AT = a E, A 44
WL T (0=317), WRtFEZ 45l b (n=447) &
LTHREL

4 HRRUERE

41. RT—=IVFzv)

TR Lo TR S I RED T-T AT 4
1TV, T ko TR SR SR e JE
AR=Y =Y A FOFIAFIZ L HNERIZ GO
PR ZA TR o TR, 72D HAEAES, 18 DT
AR B0 A S GR1), AR—Y A



£ 1. REOHERBESS L O I

ISER AVE CR
AR ARSI FY T 4
AR MR AV T o
HEOEVIZX HEWRE (3HE) 68 .86
BEDOEVIZEHA ML 2%E (23H) 73 84
AR ML DA (35A) 78 91
A=A F VT 4
a—ANTOWR— K (3IHH) 55 78
a— A5 (45H) 59 85
AR NEGOYBRERE Y AV T 4
AR NGO 7 7V T4 (3HHH) 68 .86
AR NEGA~OT 78 A (2THH) 50 67
EE AT
FL—3 g (3TEH) 58 81
AT H A= ar (4TER) 53 .82
ARy NGO AL 7 (3HA) .60 .82
V=Y RXLTFVT 4
V= XL AV T+
BOEIC X ok (25HE) 66 .80
BOtick a2 F L A% (21EB) 74 85
B X 2785 (3THE) 69 .86
Bt A7 4
BUCHOBREE (210H) .60 75
BT T v a2 (3IEHE) 63 .84
BOHA~DOT 7 A (21HH) 69 82
a1k 7 4 7 4
TEVAftiRx DB (3THH) .70 .88
1E1ARER DA S 7 (3THH) 69 87

YRIAVT 4T TEEOEVIZE DENE (eg
Allender et al., 2006; Milne & McDonald, 1999;
Romiti & Sarti, 2016) |, [HHOEDICEDA M LA
% # (eg Funk et al, 2007, 2011; Milne &
McDonald, 1999) |, I~ MZ X570 (e.g. Ko et
al.,, 2005, 2011) |, [a2—ANTOHER—F (eg.
Dagger et al., 2007; Theodorakis, N.D.et al., 2015) |,
[2— 2D (e.g. Romiti & Sarti, 2016) |, [
VIEGDT7 7 U7 4 (eg. Clemes et al., 2011) |,
(A X NEGA~DT 77 A (eg. Clemes et al.,
2011; Shonk & Chelladurai, 2009) |, [4~_L— 3
> (e.g. Dagger et al., 2007; Ko et al., 2005, 2011;
Theodorakis, N.D.etal., 2015) |, [ > 74 A— 3
(e.g. Ko et al., 2005, 2011; Romiti & Sarti, 2016) |,

BIOA R RGO AL 7 (e.g. Romiti & Sarti,
2016; Theodorakis, N.D.et al., 2015; Yoshida & James,
2010, 2011) | M STz, Y —U XA AV T 4T
%, TBDEIC X P8R (e.g. Otto and Ritchie,
1996)) |, MBLEIC LA A L A%EHL (e.g. Otto and
Ritchie, 1996) |, BLEIZ X A% (e.g. Chen et al.,
2011) |, [BDEHOEREE (e.g. Murphy et al., 2000; Chi
& Qu, 2008) |, DT 27 2 (eg Chen
& Thai, 2007; Murphy et al, 2000; Chi & Qu,
2008) |, [#t#~D7T 72 (eg Chi & Qu,
2008)) J. MeEiiiaxOEREE (e.g. Dortyol et al., 2013;
Chi & Qu, 2008) |, 3L Mgl DA% v 7 (e.g.
Dortyol et al., 2013)) | Mt &7 1),

REE DG L OELMEDORER D 7= O RaIR -
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I EATIR 5Tz, WA OV TIE, AR—Y A
Ry MBIEERRE Lic =Y A7 4 U T (%8

(Theodorakis, N.D.et al., 2015) & [FlEEOFEEE A Fu
Too FORER. yHdf = 2.81 (FEUEH=5.00: Bollen,
1989). CFI (Comparative Fit Index) =.92 (GEEfi
=.90: Bentler, 1990). SRMR (Standardised Root
Mean Square Residual) = .05 GE%E{E=.08' Hu &
Bentler, 1998) . RMSEA (Root Mean Square Error of
Approximation) =.05 (L& =.08: Staiger & Lind,
1980) THHAEE it 7= L7 (HPE#A etk : i 87.8%,
2ot 12.2%, PR 46.5 7%) . NEET LORESR)
MR T T B T2, MRS & BT OBIRD
RS TR AREIC L > T L=, ZOfER,
HIEE L S315.40 (Jiang et al., 2002) Z3ii7= L7z,
IR 2% 3 AVE (350 - .78 LI Sh
%.50 (Fornell & Larcher, 1981) %9 ~XCOIKN+F2 |
lo72 (1), {EHEEA 7R3 CR 1367 - .91 & HMEE
TH5.60 (Bagozzi & Yi, 1988) %~ TDRKR M L
Flo7z (1), & MR T-OFRRIRZES HEORGE Tk
& UCIRHFRBDY- T & AVE Ol z1772 -7

(Fornell & Larcker, 1981), #®OfEH, a—AHR
— M & a—2EEER L ORIV THEMEREL Y & &
VFHBARSER DN R DTN, £ DD IS D5
B2 IR S ATz,

4.2 ETILVFTvY

A —NF =y 7Y BHIAR—2 Y — 1 X2
P—E 27 F VT ¢ REIZBWT—EDEHENE L 224
PEDSHEER S AT, o BiiE T2 VY CHRE SR 2L
& OBSEMEORGET TR0 T2, TOREE, WAL
T 44 LA ROV 7 0hs x2/df = 1.95, CFI = .89,
SRMR = .06, RMSEA = .06 Z7xL7=, 45 %Ll D
PN xHdf =2.23, CFI = .89, SRMR= .06,
RMSEA = .05 &7/~ L7z, ithe 7 /UzisunT CFLIC
OWTCHERIE A= S22 T2 b DD, FDIFDFR
T IFEAN - L Q0D 2 & BRAHNTHINT Lok
B, HEGHET UIT — X ITEE LT 2 EAVRE S
7=

#2103, N7 L OREMZHER LR TH D,
44 LN F O T VTR, A X2 Ml BTk LT A
RUNERI AV T 4 (y=.23,p<.001) BILOYEE
IAVT 4 (§=.98,p<.01), V—VU R}
LCY—URLERI AV T 1 (= .89, p< .001) 28
IEOFEAE KT LT, £, MATMEEIZH L TA X
> Mt (B=.46,p<.001) BLOY—U X Ajiie
FE (B=.32,p<.001), > MTEEXNIH L TA X
v MEEE B=.75,p<.001), Y—V XL THIEX
IZR LTy — U XA EE (B=.55,p<.001) BLW
AR (B=.23,p<.001) NEDOHEAL 52752
EDMBIE TR ol A5 A EOY TV TR, AR

F 2. WHIEEITIC L DR & OBSEMEOHER
44 FLL T 45 LA b
INA (n=317) (n=447)
£ R2 R R2
AR MR — A2 MR 23w Bl
TI—RA — A Ml -04 n.s. 9 01 ns. -
WBEIEREE — A X Nl -17 ns. 04 ns.
HEE — A MR 98 Hkx 68wk
VU RLESE — Y — U A AR 89 66 FEE
BOLHE — > — U X 15 ns. .85 11 ns. .85
TEAfEY — > — U XA e -62 ns. 24 wk®
AR MR — FETl R 46 FFE . 24wk 63
V— U AL — G B2 Hw T 62 FEE T
AR NRE — A X MTEEX 75 K 6 70 61
WAL — A4~ MTEIEX 05 ns. 13 * '
YV — U AR — Y — U A TEIEX 5t 64
BAMIE — v—Y X ATIER R

Note. * p <.05; *** p <.001; n.s. = Not Significant
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> MBI LT MR AU 7 4 (y=.31,
p<.001) BLOEEZ VT 4 (y=.68,p<.001),
V= X AEEICR LT =Y AR AV T«
(y=.66,p <.001) I L OME{ANEER 7 AV T 1 (y=.24,
p <.001) DIEOFEERKIT LT, £, HBAEE
WXL TA R Ml (B=.24,p<.001) BLUY
— U XLGHERE (B=.62,p<.001), A2 MTEIE
BT LTA > Mg (3=.77,p<.001) BLO
BAMEE B=.13,p<.05), Y—U XLfTEIEXIC
KL TY—U XL (B=.64,p<.001) LU
AR (B=.21,p<.001) NIEDFELH2 57 b
DN Ip o T,

5. FEDH

AWFED BHNE, SHIPRAR— > — 1 X AIZBT
HOfE e — A7 A ) T ¢ BET D REE R
ML, =T b BT AT a kBB
AR—=I Y=Y A RO —ERTF VT 1 R,
BLOYTEIEXOBEIEZ A ST H 2 & ThoT,

TEAER LOBLE 2o TAR—Y A X ML
7= IBIPRIAR— Y —U 2 k] &Gl L, afEn
T —E R AV T 4 REOEFEER L OS24 MO
RN TEZ LD, ARENFHTHS Z LAV
iz,

ET VT =7 Tl Tsujiet al. (2007) <° Yoshida
and James(2010) H OBRIZHAN K F-Z & DOBhE
MOMGEREATIR > T, FHFETHD 44 L TR IV
HEFEETH D 45 UL B LTSI AR—Y
V—U A ROP—ERI AV T 4 IZBNT, FERER
(2%t U CIEDR A JIE T ERZRET 5 Z LN TE
7oo FRC, BHEBIOITIEOREE RIE S0 -T2 (15
Wik AV T 4 — V—U AAMRE] i
FE — Ay MTEIEX) OREM R TR
DB RITTZ LA LN E o7,

ARFGERRT L, =T v b BT A T—2 3%y
WA X ABNIIAR—Y Y — 1 A S OBMRAETED D b
DTholz, ZIUL, ~—7T 4 > ¥ EERT 5
ECEELRMABASD Z LN TE 2B XD, A%
A IR X — b BT AT — 3tk
D& T8> TN ZE T, BIIAR—YY—1
A RPAR—=Y A X b B L OBUE T U CGHIET %
B — B AR R - BRET 2 2 &8 T&E D,
FAUL, ~—F T 4 RS RCETE S 2
&Ly TAZIES) A Z ST 2 ECOERD
s,
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